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R C What's new ? :

=

¢ Products

BIGIMPACT: new combination between Home pagel Run Of Sites on lesoir.be and also available on Sudpresse
websites

C Websites
Gezondheid :give more credibility on your campaigns thanks to the new integrations on Gezondheid.be/Passionsant

C Mobile
Discover all our neMiobile Rich Mediapossibilities on our Mobile websites

C Sales Conditions

Delivery timing : Each right delivery timing for CPM campaigns ; offers you + 5% bonus impressions (according to the
inventory)
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ROSSEL

What's possible ? N
Gl Leaderboard | Large lead. Rectangle Halfpage Rei_ci;gnegle Splash Page [ Overlayer Floor ad Pre-roll TalilgF(’))ver Mobile MaDrilizgtwg

Le Soir \ \ \ \ \ \ \ \%
Sudpresse(all websites) \Y \Y \Y \Y \Y \Y \Y \Y \Y \Y
Gezondheid/Passionsante \Y \Y \Y \Y - Vv Y - - \Y - \Y
Cinenews \% \% \% \% - \% \% \% \% \% \%
Netevents \Y - \Y \Y - \Y \Y \Y - \Y \Y
Ticketnet \% \% \% - - - \% \% - - - -
Rendez-Vous \Y% \Y% \Y% - \Y \Y - - - - \%
Vlan.be \% - \% - - - - - - - - -
Immovlan \Y \Y \Y \Y - - - - - - \Y \Y
Autovlan \% - \% - - - - - - \% - \%
Shopvlan \Y - \Y - - - - - - \Y - \Y
Le Figaro(Belgian IP addresses) Vv \Y Y Y - Y \Y - - \Y - -
Evene (Belgian IP addresses) \% \% \% \% - \% \Y% - - \% - -
Grenzecho \% \% \% \% - \% \% - - \% - -
Victoiremag \Y \Y \Y \Y - \Y \Y - - \Y -

Nightcode \% \% \% \% - \% \% \% - - -

Figaro/madame (Belgian IP addresses) \% \% \% \% - \% \Y% - - \Y% - -

Ratecard Rossel Advertising January 2012

what's possible




ROSSEL

ADVERTISING
finding the way

cpm websites

+
RERE U.V./day* |U.V./month* imp. / month 728 %90 840x150 imp. / month 300x250 300x600 imp. / month 468x400
Leaderboard | Large lead. Rectangle Halfpage Large Rectangle
Le Soir 146.547| 2.126.877 23.600.00( Yol Q Yol Q 23.600.00( Yo Q Qd||Q 16.353.000 Ya
Sudpresse(all websites) 93.266 1.478.877] 16.375.000 Yo Q Y|l Q 16.375.000 Yo Q Q@ ||Q 10.100.400 Ya
Gezondheid/Passionsante 28.803 722.437 1.500.00( wY| Q wY[[Q  1.475.000 wYl Q@ Q¢hlY Q - -
Cinenews 24.188 556.850) 2.657.80( Yo Q Yol Q 2.522.600 Yo Q Qd||Q - -
Netevents 8.125 222.649 454.20( XE| Q - 446.000 XE| Q WYRhY Q - -
Ticketnet 4.200 71.000 615.90( Yo Q Yol Q 154.20(¢ Yo Q - - -
Rendez-Vous 17.209 245.009 24.346.700 ahy Q ah Q 546.200 ahy Q XD Q - -
Vlan.be 61.970 1.279.466 18.234.400 ahy Q - 8.947.00( ahy Q - - -
Immovlan 35.006 663.030 11.861.100 ¢ERY Q - 7.479.90 ¢hY Q XXhMY Q - -
Autovlan 20.769 496.871] 5.462.10( i heo Q - 687.20( iheo Q - - -
Shopvlan 4.934 1.375.009 514.400 EhlY Q - 79.500 EhY Q - - -
Le Figaro(Belgian IP addresses) na 250.00( 2.000.000 Yo Q Yol Q 2.000.000 Yo Q Qa|Q - -
Evene (Belgian IP addresses) na 145.000 1.300.00( XEé|l Q X €[] Q@  1.300.00( Xé| Q WYRY Q - -
Grenzecho 5.346 85.893 2.096.00(0 CPH CPH 2.096.000 CPH CPH - -
Victoiremag 673 16.941 51.10( CPH CPH 12.00Q CPH CPH - -
Nightcode 596 16.614 40.000 CPH CPH 40.000 CPH CPH - -
Figaro/madame(Belgian IP addresses) na 20.000 350.00( CPH CPH 350.00( CPH CPH - -
Run of Network Rossel Ad. | Fr & NI - - 94.621.10 XX Q - 60.664.000 XXl Q - - -
Run of Network Rossel Ad. Only Fr - - 63.396.13)7 XW¥ Q - 40.644.88( XY Q - - -
Run of Network Rossel Ad. Only NI - - 31.224.963 XY Q - 20.019.120 XY Q - - -

Source : Cim Metriweb Sept. 2011 for all the sites but - Figaro websites (= Adtech Figaro France 2011) - Ticketnet (Google Analytics June 2011)
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RE packages

—_—

Cost per DAY

728 x 90 840x150 300x250 300x600 468x400
Estimated imp. Estimated imp.
Rectangle Halfpage Large rectangle

Packages CPP Websites

ESIEES) Leaderboard| Large lead.

Le Soir | Sudpresse | Grenzecho | Lefigaro (Belgian IP addresses) @ ‘ +/- 100% 100% Fr H 582.000 ‘ £8i V‘Oé Bi YHD 582.000 ‘ £8i V‘CD X@ 8 GJYHID 500.000 ‘ 9,125 *** ‘

*** This package isn't available on lefigaro.fr & on Grenzecho.net with a large rectangle

‘ 1 ‘ Home Page News

Packages CPP Websites

728 x 90 840x150 300x250 300x600 468x400

Estimated imp. Estimated imp.

ESIEES) Leaderboard| Large lead.

Rectangle Halfpage Large rectangle

‘ 1 ‘ Women Impact lesoir/Styles | Victoiremag | Rendez-vous Women | Sudpresse FUN | Gezondheid/Passionsante | Figaro/madame (Belgi%n IMd&ﬁ%es} ‘51'2;2 Zrl H 970.720 ‘ £8Y V‘CDE' |y YHD Q- ‘ - ‘ - H - ‘ - ‘
‘ 2 ‘ Luxe lesoir/Styles | Victoiremag | Figaro/madame (Belgian IP addresses) | Passion des Montres | Marché de I'Art ‘ +/- 50% 100% Fr H 82.688 ‘ Q8o CD‘CD Qe tDHD 82.688 ‘ Q8 lD‘GJ aBi o 'ﬂ Q - ‘ - ‘
‘ 3 ‘ Wellness ‘Gezondheileassionsante | Le Soir santé |Le Soir sciences | Sudpresse/santé ‘ +/- 50% ;.;://:'l\:“r H 200.000 ‘ 8qQy ‘@ Q H 200.000 ‘ 8Qy ‘GD Y8 a Y \lH Q - ‘ - ‘
‘ 4 ‘ Lifestyle lesoir/Styles | Soirmag | Victoiremag | Cinenews | Gezondheid/Passionsante | Figaro/madame (Belgian IP addresses) ‘ +/- 25% ‘ i:‘:)//: 'l\—'“r H 363.925 ‘ €8 ‘PV‘@ ERW YHD 388.600 ‘ £ 8W V‘@ iBoa QH Q - ‘ - ‘
‘ 5 ‘ The New PRP I;:ei(z%i\;cl’%/z; | rendez-vous | gezondheid/passionsante| Sudpresse ‘ +/- 20% 45;(_;20’5[ H B ‘ ~ ‘ ~ H 1.600.000 ‘ XX8Y ‘#CD Q H ~ ‘ B ‘

Packages CPM Websites

728 x 90 840x150 imp. / month 300x250 300x600 imp. / month 468x400

imp. / month
Leaderboard| Large lead. Rectangle Halfpage Large rectangle

‘ 1 ‘ News Le Soir | Sudpresse websites | Grenzecho | leFigaro (Belgian IP addresses) ‘ - ‘ 100% Fr ” 44.071.000‘ Xi %} Xi ﬁ 44.,071.00 Xi 4} whhY “'{26.453.400‘ YYQe s ‘
‘ 2 ‘ Culture Le Soir Culture | Sudpresse websites Culture | Netevents | Cinenews | Ticketnet | Evene (Belgian IP addresses) ‘ - ‘ ;8227 ET ” 4.273.200 ‘ Xé %’) - ” 3.652.400 ‘ X € %’2 - H - ‘ - ‘
‘ 3 ‘ Young Le Soir Archives | Netevents | Nightcode | Cinenews ‘ - ‘ 282//2 "\:‘T ” 3.277.900 ‘ XEé %’2 - ” 3.134.500‘ X € 4‘[ - H - ‘ - ‘
‘ 4 ‘ Travel Le Soir Voyage & Meteo | Victoirmag Voyage | Sudpresse websites Meteo ‘ - ‘ 100% Fr ” 670.100 ‘ wi # - ” 670.700 ‘ wi 4} Qa QH - ‘ - ‘
‘ 5 ‘ Events Netevents | Cinenews | Ticketnet | Nightcode | Evene (Belgian IP addresses) ‘ - ‘ 282//2 "\:‘T ” 5.067.900 ‘ XY 4} - ” 4.462.800 ‘ XY 47 - H - ‘ - ‘
‘ 6 ‘ Pre-Roll Le Soir | Sudpresse | Cinenews ‘ - ‘ 97?:)Z°’\":|r ” - ‘ - ‘ - ” 400.000 ‘ Qy # - H - ‘ - ‘

. 100 |, ] i |/ | e | e || 7m0 | et
‘ 1 ‘ Low CPM RON ‘AII websites Heliverable within 3 months ! ‘ - ‘ Egz//:: I'\:IT ” yxseeen must be Zetlgivzr:dq’ 3eoo ElDOAOOET H - ‘ - ‘

Cost per 14 days
PackagesMOBILE Mobile Websites sov LG
Estimated impressions / period | Tariff

‘ 1 ‘ AAP (Activation Application Package) Run ofiPhone apps(Le Soir, Bip, Geeko, Sudpresse, Cinenews; Netevents, Immovlan, TVnews) ‘ - ‘ jgz//: :\j:' H 351.063 ‘ i8i o Q ‘
‘ 2 ‘ MAP (Mobile Activation Package) Run ofMobile websites(Le Soir, Sudpresse, Cinenews, Netevents, Rendezvous) ‘ - ‘ jgz//: :\j:' H 409.860 ‘ XX8Ydd Q ‘
‘ 3 ‘ iPad www Le Soir iPad app (155.400) imps + people surfing on lesoir.be via iPad device (280.000 imps) ‘ - ‘ 100% Fr H 435.400 ‘ X¥YgWwood Q ‘
‘ 4 ‘ Le Soir BRAND LOVER Package Le Soir iPhone / iPad / Android / Blackberry app + mobile website ‘ - ‘ 100% Fr H 975.333 ‘ Yigood Q ‘

Ratecard Rossel Advertising January 2012 Packages



ROSSEL

ADVERTISING [J
»/im/ing the way
— ———
Cost per DAY
Websites Channels Sub Channels Estimated imp. 728 x90 840x150 Estimated imp. 300x250 300600 Estimated imp. 468x400
Leaderboard | Large lead. Rectangle Halfpage Large rectangle
Home Page . 370.00( A8XYd @8XFDd Q 370.00( A8XFod Q £€¢8¢Md Q 370.00( € 8¢
cpm
Websites Channels Sub Channels imp. / month 72890 840x150 imp. / month 300x250 300x600 imp. / month 468x400
Leaderboard | Large lead. Rectangle Halfpage Large rectangle
Le Soir all website HP** + ROS 23.600.004 Yo| Q Yo| Q 23.600.00( Yol Q Qd||1Q 16.353.000 Ya
Le Soir actu all pages (without HP) 3.499.00( wylQ wylQ 3.387.50( wy| Q Q¢ hlY Q 2.863.400 QWh
Le Soir économie all pages 550.000) QY| Q QY| Q 550.000) QY| @ YWh[Y Q  550.000 Ty
Le Soir Styles all pages 255.000 QQl Q QQl Q 255.000| QQl Q iihlY @ 200.000] (%
Le Soir sport all pages 1.047.10( wY|l Q wY|l Q 924.900 wyl Q Q¢ hlY Q 600.000 QWh
Le Soir culture all pages 465.500 QQl Q QQl Q 451.200 QQl Q iihlY @ 390.000 (%
Le Soir Actu en images (studio) |all pages 1.684.70( Wyl Q wyl Q 1.500.800 wyY| Q Q¢ hlYy Q -
Le Soir régions on demand 364.400 wY| Q wY| Q 357.60(¢ wY| Q Q¢ hlY Q 359.300 QWh
Le Soir VieduNet & Co *** all pages 1.409.088 QQ| Q QQ| Q 1.409.089 QQl Q IihlY @ - -
Le Soir Météo all pages 600.000 QQl Q QQl Q 600.000 QQl Q iihly Q 600.000 T w
Le Soir soirmag all pages 1.000.000 Yo| Q - 800.000 Yo| Q Qohlp Q - -
BIG IMPACT

Websites Channels LA EV] Estimated imp. Formats available Media Value Tariff
Le Soir Home Page 1 day 370.000 (Large) Leaderboard a8 X -
Le Soir ROS NEws, . 115 days 590.000 or Rectangle XX81h -

~_/|Total 960.000 - Xé 8i XT 8WYAQAbpi

* Exclusivity on the format : :
« *HP available if no CPP are booked Also available on lesoir.beSplash Page, Overlayer, Pre
***\/ie Du Net & Co = Belgium iPhone + Geeko + Bel Android roll, floor ad, Home Page Taker Over, etc.

Ratecard Rossel Advertising January 2012 le soir 6



4 ROSSEL
® A ADVERTISING
| Q finding the way

SUDPRESS!

Sudpresse.be

o) per DA
Websites Channels Sub channels Estimated imp. 728x90 840x150 Estimated imp. 300x250 300x600 Estimated imp. 468x400
Leaderboard Large lead. Rectangle Halfpage Large rectangle
Sudpresse (all sites) Home Page - Exclyers 140.00( YWYy QW8 WNe Q 140.004 Y8WYP Q W8 M Q  140.004 EE
vity+T
cpm cpm cpm
Websites Channels Sub channels ) 728 x 90 840x150 ; 300x250 300x600 ) 468x400
imp. / month imp. / month imp. / month
Leaderboard Large lead. Rectangle Halfpage Large rectangle
Sudpresse (all sites) all websites HP ** + ROS 16.375.00 Yol Q Yo|[Q 16.375.00 Yo| Q Qol|Q 10.100.40( wa
Sudpresse (all sites) actu économie 52.800 QY| Q QY| Q 52.300 QY| Q YWhlY @ 51.600 Ty
Sudpresse (all sites) Sport** all pages + Standard de Liége 3.047.50( wyl Q wy|[Q 2777.60 Wyl Q Q¢ hlYy Q 875.000 QW¥h
Sudpresse (all sites) sport foot + Standard de Liége 1.658.800 wyY|l Q yY[lQ 1.418.60( wyY| Q Q¢ hlYy Q 310.80( QW¥h
Sudpresse (all sites) culture all pages 79.800 Qo Q Qo Q 78.400 QQ| Q IihlyY Q 72.200 v
Sudpresse (all sites) Météo all pages 50.000 QO Q QO Q 50.000 QQl Q Iinly @ 30.000 v
La Capitale all website Ros with HP** 527.00Q wyY| Q wyllQ 520.70Q wyl Q Q¢ hlYy Q 467.700 QWh
La Meuse all website Ros with HP** 4.474.000 wy|l Q YY[lQ 4.434.104 wyY| Q Q¢ hlY Q 4.093.90( QWh
La Province all website Ros with HP** 967.50( vyl Q wyll Q 957.50( vyl Q Q¢ hlY Q 910.100 QWh
Nord Eclair all website Ros with HP** 701.900 Wyl Q wyllQ 696.200 wyY| Q Q¢ hlYy Q 650.900 QWYh
La Nouvelle Gazette all website Ros with HP** 1.845.50( vyl Q vyl Q@ 1.823.20d vyl Q Q¢ hlY Q 1.725.30( QWh
Sudpresse.be all website Ros with HP** 5.146.70( Wyl Q YY[lQ 3.758.00( wyY| Q Q¢ hlY Q 2252500 QWYh
Les Spirou de Charleoi all website Ros with HP** - - - 170.00(9 wyl Q - - -
Standard de Liege all website Ros with HP** (88% FR-12%NL) 1.304.504 Yyl Q Yyl Q 1.182.10( wy|l Q Q¢ h Q - -
BIG IMPACT
Websites Channels # days Estimated imp. Formats available Media Value Tariff
Sudpresse (all sites) Home Page 1 day 140.000] (Large) Leaderboard Y8y -
Sudpresse (all sites) ROS [ —— 5 days 411.879 or Rectangle n 8w -
N N 2 7 P
% Total 551.875 ; Xxo8ifn Q N8Qi MAbI
* Exclusivity on the format S d LR b
** HP available if no CPP are booked .
*+ The Large rectangle is not available on Standard de Liége u presse. e Also available on Sudpresse.b&plash Page, Overlayer, fod, floor ad,
[ A Home Page Taker Over, etc..
LaCapitale.be LaMeusé.be

Ratecard Rossel Advertising January 2012
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ADVERTISING

finding the way
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Websites Channels Sub channels

Grenzecho [Home Page

Cost per DAY

. . 728 x 90 840x150 . . 300x250 300x600 . . 468x400
Estimated imp. Estimated imp. Estimated imp.
Leaderboard Large lead. Rectangle Halfpage Large rectangle
7.000 YYo Q WwyYoel Q 7.00Q wYo Q Qwy|l Q Soon available

Xclusivipy, «,

Channels Sub channels

Websites

Grenzecho [ROS (50% SOV) all pages

Estimated imp.

728 x 90
Leaderboard

840x150
Large lead.

Cost per WEEK | 50% SOV

Estimated imp.

300x250
Rectangle

300x600
Halfpage

Estimated imp.

468x400
Large rectangle

262.000

YgyYpo Qwsy

i

o Q

262.000

wa Yy

bd Q Q8 WY

o Q

Soon available

Also available on Grenzech&plash Page, Home Pa|

Taker Over|

SVEeNCfr

(@)

Websites Sub Channels imp. / month 128x90 840x150 imp. / month 300250 3004600 Estimated imp. 468x400
Leaderboard Large lead. Rectangle Halfpage Large rectangle
Le Figaro(Belgian IP addresses) HP* + ROS 2.000.00 Yol Q Yo||Q 2.000.00 Yol Q Qo|[Q - -
Evene (Belgian IP addresses) HP* + ROS 1.300.00 X¢|l Q XellQ 1.300.00 Xel Q WYRY @Q - -
Figaro/madame (Belgian |P addresses) | HP* + ROS 350.00 CPP (see Packages on pg 5 350.00 CPP (see Packages on pg 5 - -

Cost per DAY

WELSIES Sub Channels imp. / month 128X90 840x150 imp. / month 300250 3004600 Estimated imp. 468x400
Leaderboard Large lead. Rectangle Halfpage Large rectangle
Le Figaro(Belgian IP addresses) HP 65.00( X8DEY QX8 dDE[Y Q  65.00( X8PEY Q X8WHY Q - -

*HP available if no CPP are booked

Ratecard Rossel Advertising January 2012

Grenzecho & Le Figaro

Also available on Figaro's websiteSplash Page
Overlayer, Home Page Taker Over, et
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ADVERTISING

finding the way
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éjn%éndez-vous.be Ticketnet.be

nightcode.bea

. . 728x90 840x150 . . 300x250 300x600
Sections or pages Estimated imp. Estimated imp.
Leaderboard Large lead. Rectangle Halfpage
| Rendez-vous  |allsite|(+/-33%S0V) [#0- DAAE OAI||ODA d 2x08600 osaffe Q | | |
| Rendez-vous Women| Women pages | (+/-33% Sd# 0 - DAAE OAI|IDA ¢ ‘wrobw x8n| Vv Q | | |
| Rendez-vous Men [Menpages|(+-33%SoV)[#0- DAAE OAI|IOA d 1etoiond EE TR | | |
| Nightcode | +/- 100% SOV with2ads [ROS+HP | , ——— || 10.000) i . AOCAQ , AAAROAT AOA O 2AAOAT GI A |
et
l\/ cpm
Websites Channels Sub channels imp. / month /2890 840x150 imp. / month 300x250 300x600
Leaderboard Large lead. Rectangle Halfpage
Netevents Website Ros + HP * 454.200 Xél Q - 446.000 XEé| Q WY h
Netevents Website Ros + HP * | Fr 275.30( Xél Q - 271.200 XEé| Q WY h
Netevents Website Ros + HP * | NI 178.900 Xél Q - 174.800 XEé| Q WY h
Netevents Culture | Loisirs | Musique |all pages (Fr & NI) - On demand - - On demand On demand
Cinenews Website Ros + HP* 2.657.800 Yol Q waollQ 2.522.600 Yol Q Qo
Cinenews Website Ros + HP * | Fr 1.526.600 Yol Q waollQ 1.493.000 Yol Q Qo
Cinenews Website Ros + HP * | NI 1.131.20( Yo| Q waollQ 1.029.600 wol| Q Qb
Ticketnet Website Ros + HP* 615.900 Yol Q Yo llQ 154.200 Yol Q -
Ticketnet Website Ros + HP * | Fr 592.900 Yol Q Yo llQ 150.000 Yol Q -
Ticketnet Website Ros + HP * | NI 23.000 Yo | Q Yo llQ 4.200 Yol| Q -
Rendez-vous Website Ros 24.346.70( ahy Q@ ahyl @ 546.200 ahyY Q -
Rendez-vous Website Ros | Fr 11.849.00( ahy Q ahyl Q 272.200 ahyY Q -
Rendez-vous Website Ros | NI 12.497.70 ahy @ ahyl @ 274.000 ahyY Q -
Rendez-vous HP all pages - - - 546.200 ¢h Q X P
Rendez-vous HP FR - - - 272.200 ¢hy Q X o
Rendez-vous HP NL - - - 274.000 ¢hy Q X o
Rendez-vous Women all pages 9.110.204 ¢EhYy Q ¢ h Q 185.700 ¢hy Q -
Rendez-vous Men all pages 14.416.80( EhY Q ¢EhY Q 228.800) ¢hy 0Q -

* HP available if no CPP are booked

Ratecard Rossel Advertising January 2012

Netevents Media sites

Also available on Neteventwebsites Splash Page,

Overlayer, Home Page Taker Over, etf...
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ADVERTISING

finding the way
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1.Bannering

WWELRIES

Gezondheid/PassionSante

HP*

Sub Channels

+ ROS

possionSonté.b?

9"'?9“‘”‘?“":‘??

. 728 x 90 840x150 - 300x250 300x600
imp. / month imp. / month
Leaderboard Large lead. Rectangle Halfpage
1.500.000 wy| Q wy| Q 1.475.00( wY|] Q Q¢ h

*HP available if no CPP are booked

Also available on Gezondheid.be/Passionsanté:#eplash Page, Overlayer, Fldo
ad, Home Page Taker Over, targeting per section, g

Websites Formats Estimated impressions Period Tariff
Gezondheid/PassionSante Partnerbox HP (300x125) 25.000 1 weeK i Y4
2. Integrations
/\I Tariff Teaser Period Bannering Content Page Extra
NEw, | -
1. Classic integration '\/ YB8PPD Q 28 days no -
2. Integrat!on + banner!ng Ilght' EBYPD Q in the newsletter, on HP & in section 28 days LG lead. or rect| yes : =
3. Integration + bannering medium XOP8Pldd Q 28 days LG lead. or rect. + HPT} PartnerBox in the sectior]
4. Creation new section : integration + bannering heavy X¢8Y[dd Q 6 months LG lead. or rect. + HPT PartnerBox in the sectior]

Tariff Description

5. Tip of the day wg dodpd 'Q Thetip's of the day : 1 insertion into the newsletter "Tip van de dag" + 1 insertion in the website on HP "Tip van de dag" + 1 tip in the "Tip" content page | 28 days
1/ RECRUITMENT : teaser in the newsletter + teaser on HP + splash + Large Lead. or rect. (1 week)
. . 2/ PRODUCTS SENDING (by the adverti
6. Product Testing (4 phases) Xl 8Pdpd Q (by the advertiser)

3/ MAILING TO TESTERS + LINK TO THE QUESTIONNAIRE
4/ RESULTS : teaser in the newsletter + teaser on HP + Clickable link HP + teaser in the section + content page (28 days)

Ratecard Rossel Advertising January 2012

For more information : please feel free to contact
Marion Carlier: 02 225 53 05
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- ROSSEL
) 1 ADVERTISING
' finding the way

Websites Details

Y Vianbe

Estimated imp 728x90 840x150 Estimated imp 300x250 300x600
) Leaderboard Large lead. ) Rectangle Halfpage
[ Immovlan [+/- 33% SOYCPM pack valueQ h Q| 978.54( Q8 VYo Q | [ 750.00] Wl évyY Q [ |
[ Autovlan [+/- 33% SOYCPM pack valuee h i Q| 450.625] X8¢épo Q | [ -1 I |
cpm
. ) 728x90 840x150 . 300x250 300x600
Websit h | o th v th
SR Leaderboard Large lead. SR Rectangle Halfpage
Vlan Ros (Immo, Auto, Shop) 18.234.40( ahy @ - 8.947.00( ahy @Q -
Vian Ros (Immo, Auto, Shop) | FR 11.972.40 ahyY Q - 4.332.10( ahy Q -
Vlan Ros (Immo, Auto, Shop) | NL 5.865.400 ahy @ - 4.224.900) ahy @Q -
Vlan HP 396.600] ¢hy Q - 390.000) ¢hY Q -
Immovlan Ros (without HP) Targe,,-ng, 11.861.10 ¢hY Q ¢hyl Qs 7.479.90( ¢hY Q X X h
Immovlan HP i 985.600) i ]Q - 800.000] i Q XQh
Autovlan Ros (without HP) Targe"ng, 5.462.100 i |10 687.2001 i Q -
Autovlan HP i 478.000 XX Q 478.000 X Q -
Shopvlan All pages 514.400) thy Q 79.500) ¢hY Q -
Targeting ! = Results pages, product detailed pages & content pages on auto & immo sections are available with targeting. ON DEMAND.
* The number of impressions on Immovaln with a large leaderboard is the same that the rectangle impressions
Y/ Vian.be
|
[ \
Y Immovlanbe Y/ Autovianbe Y Shopvianbe

||mmov|an I Sector exclusivity !!! I Leaderboard + Access menu + Button + Thin banner [ 350.000 impressions with Leaderboard | Integrated page |

i8i Y

o8l

|Immovlan | No sector exclusivity !!! | Leaderboard + Access menu + Button + Thin banner | 350.000 impressions with Leaderboard | Integrated page |

Websites Formats AUTO integrations | Impressions | Page | Cost per month |
|Autovlan | Sector exclusivity !!! Leaderboard + Access menu + Button + Tab I 175.000 impressions with Leaderboard | Integrated page | Q8i 1
[Autovian | No sector exclusivity !!! Leaderboard + Access menu + Button + Tab | 175.000 impressions with Leaderboard | Integrated page | 'EEE

Ratecard Rossel Advertising January 2012
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RE S C splash|overlayer | floor ad | preroll N\

Splash Pages U.V. HP / day
1 day 3 days 1 week
Pack News :Le Soir | Sudpresse websites | Le Figaro | Grenzecho 224.000 EBDPDP WXBDPPPX @B Y QP Q
Pack Women Impact Victoiremag | Rendezvous Women | Gezondheid/Passionsante | Figaro/madame 32.500 - - E8Yop Q
Pack Netevents Media Cinenews | Netevents | Nightcode | Rendez-Vous 44.500 - - n8yYed Q
Le Soir ) 145.000 YBEYOD 28Y0G XI 8Y QP * The $lash Pageson Le Soiand Sidpresse websites
Sudpresse websites 54.000 X8aWYl Ws8Yodd IQ8WD Q Work with a capping 1 per user & per day
Le Figaro 22.000 RY® Q X8WYP @BOYP Q
Grenzecho 3.000 - - Xgoop 0 | FullSplash Page+ 35% on the Splash page's price
Victoiremag + Figaro/madame * 1.500 - - X8Yop Q Available on Le Soir & Sudpresse
Gezondheid/Passionsante 26.000 X8i Y| msYop W8i Y Q
Cinenews 22.500 X8EYD D8ddP @BEYP Q
Netevents 8.000 - X8 Xi P8 oY Q
Nightcode 1.000 - - YYo [
Rendezvous 13.000 X8PPP| X8YYP @XYP Q
Evene 5.000 - aY® K X81 YP Q
* Victoiremag & Figaro/madame --> delivered in 2 weeks
CPM
- - B - -
Le Soir 146.000 Ty @ Victoiremag.be & Figaro/madame 50% SOV with lead. or rectangle 1.500 x8ny (D
Sudpresse websites 93.000 Ty Q Nightcode + 100% SOV with lead. or rectangle 3.000 i o0
Gezondheid/Passionsante 28.000 Yahwy| Q
Cinenews 24.000 Ty Q ) .
WY (arge) .
Netevents 8.500 onhwy| o You can take th®verlayerwith a rectangleor with a (arge) leaderboard
Ticketnet 3.000 Ty Q All th | K with ing 1 . d
Rendezvous 17.000 Xé Q the overlayers work with a capping 1 per unique user per day.
Le Figaro 12.500 Ty @ , )
Evene 6.000 onhwy| o ! Eull overlayer. + 25% on the CPM
CPM
Floor ad ROS U.V./day CPM
Le Soir 146.000 Ty Q
Sudpresse websites 93.000 Iy o TheFloor adworks with a capping 1 per day
Gezondheid/Passionsante 28.000 Yahwy|l Q and per unique user
Cinenews 24.000 Ty Q
Netevents 8500 Qi hwyl o | Expandable Floor Ad+ 25% on the CPM
Nightcode 550 Ty Q
Ticketnet 3.000 Iy Q
CPM
estimated imp. CPM Hosting included via our selected partnpMax. 15 seconds
Rossel Pre-roll | e Soir | Sudpresse websites | Cinenews 400.000 QY Q

Ratecard Rossel Advertising January 2012 splash|layer|floor ad|pre-roll
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estimated imp.

Cost per period

take over

Home Page Take Over
imp. / day 1 day 1 week

Pack News :Le Soir | Sudpresse websites | Le Figaro | Grenzecho * 582.000 XYsYod Q -

Le Soir 370.000 XQs8WwWYd Q -
Sudpresse websites 140.000 Is8aYo [Q -
LeFigaro 65.000 Q8 WYod |Q -
Grenzecho 7.000 YYo Q -
Autovlan 20.000 X8eEYDP[Q d48YDPOD
Shopvlan n.a. - EYD Q
Other sites on demand

At least : leaderboard & wallpaper | Other formats available on demand

estimated imp. Cost per period

Take Over (ROS)
imp. / day 1 day 1 week
Cinenews (start on Wednesday) 30.000 - §86VYD - .
Netevents 8.750 . Q8 WY o Note: The Take Qver
Victoi Ei /mad . Exclusivity on the HP +
|ct0|rema_g + |garo madame 7.000 - i ag8yYoo capping 3 per day on ROS
Gezondheid/Passionsante 35.000 X8¢Yd[Q -
Soirmag 15.500 - I swYyo
Evene 30.000 Q8DPPP [Q £€8¢VYD
Other sites or sections on demand
* Grenzecho.net soon available with wallpaper
At least : wallpaper | Other formats available on demand

Ratecard Rossel Advertising January 2012

(Home) Page Take Over



ROSSEL * Adtech, Oct. 2011
: ADVEI N? ** Medialets, Oct. 2011

*** Google Analytics, Oct 2011 M O b I | e Adve rti SI n g

1. iPhone application offers

Brand Mobile plate-form / Device / OS Format IRER (R Size (pxls) Downloads Est. imps/month* Est. UV / month** Cost Per Period ( 2 weeks)
(see our Techs. Specs)
Le Soir \ 75.00Q 377.001 23.714 a8Qn
Bip \ 8.287 138.34 4.820) "
w8l Yy
Geeko - 575 5.2117 -
Sudpresse - 17.35¢ 171.49% - w8 Yq
Cinenews App / iPhone /i0OS Banner + Splash - 320x50 + 320x480 24.502 23.395 -
Netevents - 4.224) 4.794 - Y o @l
Festiv'app - 1.847 1.494 -
Immovlan - - 30.545 - VY
TVnews \Y coming soon

2. iPad application offers

Brand Mobile plate-form / Device / OS Format Rich Media Size (pxls) Downloads Est. Impressions Est. UV / month CPP (2 weeks)

Le Soir App /iPad /i0S Banner + Splash v 100x700, 768x100 + 1024x768 & 768x1024 30.000 333.00 - ¢ 8¢d

3. Android application offers

Brand Mobile plate-form / Device / OS F Format Rich media Size (pxls) Downloads Est. Imps/month Est. UV / month CPP (2 weeks)
Le Soir - - 499.000 -

Festiv'app App / multi device / Android Banner - 320x50, 480x80 - 37§ - €8¢
Geeko - - 1.664 -

4. Blackberry application offers

Brand Mobile plate-form / Device / OS Format Rich Media Size (pxls) Downloads Est. Impressions Est. UV / month Cost / 2 Weeks

Le Soir App - Blackberry - RIM Banner + Splash - 320x40, 360x48 + 320x240 & 360x48D 10.00Q 88.000 na X8 QY

5. Mobile website offers

Brand Mobile plate-form / Device / URL Format Rich Media Size (pxls) Downloads Est. Imps/month Est. UV / month*** Cost / 2 Weeks
Le Soir mobile web / multi device / m.lesoir \ - 793.00( 107.75] XWwa X
Sudpresse mobile web / multi device / m.sudpresse - - 22.12( -
Cinenews mobile web / multi device / m.cinenews Banner + Splash - 320x50, 300x50, 216x36, 168x28, 120x - 59.632 - ,
320x480 i o
Netevents mobile web / multi device / m.netevents - - 3.519 -
Rendezvous mobile web / multi device / m.rendezvous - - 75.00Q - X8 dd

Find all ourRich Media possibilitiesn our website
http://www. ising.be/doct ts/fr/pdf/RAO_TECH_SPECS.p

[
I

Ratecard Rossel Advertising January 2012 Mobile Advertising
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Thematic newsletters

NEWS
Le Soir : "Midi express" - "Mad" -
Sudpresse
TECHNOLOGY
Belgium-iPhone
LIFESTYLE

Victoiremag + Le Soir Styles
Gezondheid
Cinenews (Fr)
Cinenews (NI)
Netevents-Starnews-Nightcode (Fr)
Netevents-Starnews-Nightcode (NI)
Immovlan (Fr)
Immovlan (NI)

AUTOMOTIVE
Autovlan (Fr)
Autovlan (NI)

OTHERS

Shopvlan (Fr)
Shopvlan (NI)

"Amortie & Lob"

direct marketing

N

Reach Possbilies

Based on delivered imps. (not on copies send Formats Frequency CPP
125.000 Medium Rectangle 1 week (every working day) I 8Qé¢y
70.000 Leaderboard 1 week (every working day) wai Yo
15.000 Medium Rectangle 1 month (once per week) EYP Q
20.000 Leaderboard + Medium Rectanglg 1 month (once a week) X8Yood
37.000 Medium Rectangle 1 month (once a week) X8 Wi Y
14.000 Banner Every Wednesday i Xo Q
12.000
20.000 Banner 1 month (once a week on Thursday) X8 onRY
11.000
12.000 Rectangle Once a month £§QY Q

9.000
3.600 Rectangle Once a month QXY Q
5.400
4.000 Rectangle Once a month Qi @ Q
5.700

per address
Volume: 300000 emails

Co-branded E-mailing

} + 50Mtechnical costs

Cost per address

PhQd Q
+25%

per address

per targeting(gender, age, language, etc.)

Dedicated E-mailing (3d party opt-in)

Cost per address

per address [ — oh QY Q per address
Volume: 37.000 emails } +25% per targeting(gender, age, language, etc.)
Co-registration
(database acquisition) Cost per lead
per lead &OTT XQ s 4AOCAOGETC 7. $%-

Ratecard Rossel Advertising January 2012
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g RTISING .
k ADVﬁEnding the way N

PNU Online Cost per cay -

U Home Page est. imp. / day U.V./ day Halfpage Large leaderboard L(Ie-le—i\(gel_rabf’aerd Homeg\?egie UELE .
e Newsmeda Unied 2.982.000 719.438 wesVoo wasvyoo wegY oo Yywsyoo "m
Real Value visYV® b QiBEWY Jo I Xx8aVd b Axsweo [
—
Sudpresse.be
PNU Online LARGE LEADERBOARD or HALFPAGE GRENZE&,@
. D sov
Run Of Sites e Estimated reach % Discount Real value
3 days 15% 2.125.000 wegi od -15% Qusi Qo XQRhX 0 gl LE FIGARO-fr
1 week 15% 4.975.500 ii8iod -35% £EBXXG X®hoQ Q
DeMorgen.be

HALFPAGE
BIG IMPACT Days <oV
Estimated reach % Discount REEIRETE]
2 days | HP 100% 5.964.000 I X8 b VégXod
+ /( 3days | ROS 15% 2.125.000 Wé8i oy Qwsi Qo

- ansi oq i P80Q0 |Q

Big IMPACT -
= '9 8089000 | ii8i o  -a5% ] Gahw 0Q

. HALFPAGERun of Sites) 'm
PNU Quality Days SOV : .
Estimated reach % Discount Real value +
7 days 20% 1.895.000 DeMorgen be

Ratecard Rossel Advertising January 2012 PNU 15


http://www.7sur7.be/
http://www.hln.be/
http://www.demorgen.be/
http://www.demorgen.be/

RL

finding the way

Special discounts

sales conditions

New client - 5% Only valid on the first campaign - cumulable with other discount
Loyalty discount - 5% On the second order within the 2 months for the same advertiser
Specific discount -10% If you takeminimum 3 sitegSoir + Sudpresse + Netevents Media + Vlan + Gezdhdheid of 5
Sector discounts
Government -30% Not cumulable with other discounts
Non profit organization -30% Not cumulable with other discounts
Charity organization -50% Not cumulable with other discounts
Formats discounts & rules
Expandable formats + 25% On the price
Full overlayer + 25% On the overlayer's price
Leaderboard pushdown + 35% On the leaderboard's pricev@ilable on : Le Soir | Sudpresse websites | Cinenews | Netevents | Nightcode)
i TV Large Leaderboard + 25% On the leaderboard's pricaviailable on : Le Soir | Sudpresse websites | Cinenews)
Side Kick - On demand
From 2 ads (compagnon ad) -20% On the CPM price
From 3 ads (exclusivity on the 3 formats) - 40% On the CPM price
Special functions
Targeting (specific category) + 25% Per targeted criteria
Brand quotation & co-branding + 15% Applicable on every additional brand name used in the creatives
Exclusivity on a specific category +50% In addition to the targeting charge
Embedded video - Price of the hosting --> on demand
Adapted capping + 100% Capping 1
- + 75% Capping 2
_ +50% Capping 3 Exceptedor the overlayer
- + 25% Capping 4

General conditions

RAO has 5 categories of websites

30 days : validity offers

IAB standards as technical references (more info on our websli&p://www.rosseladvertising.be/documents/fr/pdf/RAO_TECH_SPECS.pdf)

Home Page Take Over : max 3 HPTO per month on our News sites
Priority on Home Page Take Over regarding other campaigns
Per default, no exclusivity is given to any advertiser

All prices are VAT excluded

Each right delivery time = + 5% bonus impressions (according to the inventory) | Only for CPM campaigns

*

PICECIAT

QUALITY

Ratecard Rossel Advertising January 2012
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R C contacts
k ADVJEzg'ing the way n S
— et |
Sales
- . s . I L . .
Grégory Vandenschrick Frédéric Martins o gmee Régine Kwintner Ingrid Bonten IS -
Digital Sales Manager @ Marketing& Biz dev Manager 3 Digital Account Manager Internal Sales
gregoryv@rossel.be ‘ frederic.martins@rossel.be ; regine.kwintner@rossel.be ingrid.bonten@rossel.be
\02 22553 85 ] 02 225 57 76 Y, 02 225 57 56 02 22552 24

/Sébastien Dellis
Digital Account Manager
sebastien.dellis@rossel.be

(¥

Marion Carlier
Digital Account Manager
marion.carlier@rossel.be

Sébastien Gierech
Digital Account Manager
sebastien.gierech@rossel.be

&y

\ websales@rossel.be |

022255208 02 225 53 05 02 225 53 38 02 225 586
Marketing
JérdbmeGeneste Dominique Beeckman

B2B Marketing Manager
jerome.geneste@rossel.be
02 225 56 99

e

d

B2BProduct Manager

dominique.beeckman@rossel.be

02 225 59 02

Technical Operations

Koen Ardies
Traffic Manager

£

et

Philippe Vandermensbrugghe

Traffic Manager

4

adweb@rossel.be

Paula Bawlitza
Art Director & Adop. Supervisor ¢ X 02 225 587

http://www.rosseladvertising.be

Ratecard Rossel Advertising January 2012
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http://www.rosseladvertising.be/

Cinenews Rendez-Vous Victoiremag Immovlan Autovlan Shopvlan Gezqndheldl PNU
Passmnsame

Sudpresse NEEERS

Men 56,2% 57,9% 44,3% 45,0% 51,9% 32, 47,0% 40,1% 62,0% 57,2% 32,4% 54,39
Women 43,8% 42,1% 55,7% 55,0% 48,1% 67.1 53,0% 59,9% 38,0%4 42,8% 67,6% 45,79
Dutch ) 6,7% 6,2 43,5% 41,4% 50,3% 0,8% 57,1% 56,4% 57,5% 45,5% 96,2% 59,19
French 93,3% 93,8% 56,5% 58,6% 49,7% 99, 42,9% 43,6% 42,5% 54,5% 3,89 40,99

LYUSNDPASGSR LISNEZ2Y Q& 3S

from 12 to 17 years 5,09 6,3% 10,2% 10,4 X . 7,3% 6,4¢ 7,8% 12,2 12,1% 9,2
from 18 to 24 years 16,0 13,1 16,1 17,7% 3,7 12,6% 15,29 15,1% 17,19 7.4% 13,49 14,9
from 25 to 29 years 13,49 11,09 12,7% 13,6 6,99 15,8 12,8% 15,1 9,7% 8,2 11,0% 10,9
from 30 to 34 years 9,7 10,6 12,4 12,4% 9,9 12,8% 11,79 12,4% 12,39 9,8% 11,09 10,8
from 35 to 39 years 10,59 10,79 7,99 9,3Y 20,7% 15,2 12,2% 12,2 9,8% 11,5 9,1% 9,8
from 40 to 44 years 11,5 12,2 12,3 10,7% 14,5 13,2% 10,8% 9,6% 14,09 7,5% 9,3% 11,3
from 45 to 49 years 7,89 8,7% 8,19 8,59 10,1% 6,49 8,8% 8,7 8,7% 7,1 9,7% 8,8
from 50 to 54 years 9,6 10,8 9,0 6,4¢ 10,7 4,9 9,09 8,7% 10,69 10,5 9,5% 9,29
from 55 to 59 years 7,89 6,9% 6,49 5,39 14,0% 4,59 5,3% 5,9¢ 4,4% 6,8 6,5% 6,4¢
from 60 to 64 years 5,5 5,6 2,7 2,7 3,0 8,5 3,69 3,7% 3,69 4,6% 4,8Y 4,8%
65 years and more 3,2 4,19 2,2% 2,9 1,9% 3,8 3,3% 2,2 1,9% 14,49 3,6% 3,99
Social groups

Group 1 31,8% 19,99 26,1% 26,1 15,8% 19,3 21,0% 23,7 18,6% 13,39 23,1% 24,79
Group 2 22,0% 22,0% 22,29 20,7% 30,49 25,9% 20,69 21,2% 20,69 18,8 20,49 21,3
Group 3 16,0% 14,69 14,6% 12,4 20,7% 17,4 13,8% 13,3 16,3% 9,09 14,8% 15,29
Group 4 6,9% 8,59 9,49 10,9% 9,89 9,5% 10,59 8,7% 13,29 12,8 11,29 9,9¢
Group 5 5,6 9,69 7,2% 10,4 3,9% 3,4 8,4% 8,5 9,0% 7,39 10,1% 9,09
Group 6 4,7% 6,3% 8,29 6,1% 7,79 7.2% 8,79 7,0% 7,29 6,1 6,6 6,6
Group 7 9,8 12,69 7,9% 8,5 7,5% 15,0¢ 12,7% 13,2 11,6% 28,19 8,8% 9,49
Group 8 3,1% 6,5% 4,49 4,79 4,29 2,3% 4,29 4,4% 3,69 4,4 5,0% 4,0
Provinces

Antwerp 1,9% 1.4% 12,09 14,7% 12,39 0,1% 16,79 16,7% 18,09 10,2 29,89 17,5
West Flanders 0,8 0,59 4,1% 5,6 14,4% 1,3 13,2% 12,0¢ 12,6% 18,49 13,8% 10,6%
East Flanders 2,3% 2,894 11,19 11.2% 12,99 0,1% 12,99 13,3% 13,19 9,0¢ 22,89 13,6
Limburg 0,7 0,99 5,5% 3,8 4,0% 0,0 6,3% 5,5 7.3% 5,19 12,1% 6,69
Hainault 15,7% 20,0% 12,19 8,3% 8,99 22,5% 8,49 8,1% 6,8% 7.3 0,79 7.5
Liege 24,8% 37,29 15,9% 17,0¢ 8,6% 24,3 11,6% 12,09 13,3% 19,5 1,19% 12,7
Luxemburg 5,7 6,5% 2,59 3,7% 5,59 8,0%4 3,19 2,9 3,39 1,7 0,1¥ 2,7
Namur 8,1% 9,19 6,0% 4,3 10,2% 8,8 3,5% 2,8 4,9% 3,89 0,3% 3,99
Brussels 19 26,0% 13,8% 14,29 19,3% 9,59 24,3% 11,59 12,19 9,79 14,3 1,79 9,9¢
Flemish Brabant 5,6% 3,09 13,1% 8,6 10,7% 5,8 9,8% 11,09 8,4% 7,39 16,7% 11,8
Walloon Brabant 8,5 4,6% 3,69 3,5% 2,99 4,8% 3,09 3,5 2,79 3,3 0,8 3,2
LYUSNIASGSR LISNEZ2Y Qa4 LINPFSaaA2y

Executive management 5,0 3,0% 4,39 3,4% 2,99 3,7% 3,79 3,8 3,99 3,1 3,6% 4,1
Management 9,4% 5,8% 8,2% 6,0 7,2% 5,9 5,5% 5,5 6,2% 3,19 5,3% 7,49
Artisan, small merchant, farmer 2,0 1,69 2,39 4,2% 3,29 1,3% 3,79 2,6 3,29 2,4 1,9 2,6
Employee 36,1% 33,69 41,9% 35,6 57,0% 35,9 33,8% 35,19 32,6% 24,2 38,0% 34,7
Worker 7,4 14,2% 7,09 10,1% 10,69 5,7% 16,49 16,29 18,79 13,3 11,6% 12,8
Housewife 2,5% 3,59 2,2% 3,1 1,4% 5,2 3,4% 3,7 2,89 7,4y 3,1% 2,59
Retired 7,8 9,5% 3,69 5,1% 4,59 11,4% 7,09 6,2 5,79 19,5 7,8 8,2
Unemployed 6,8% 6,99 6,5% 5,2 5,9% 12,5 7,9% 8,8 5,4% 5,19 7,0% 5,69
Student 18,6% 17,2% 22,69 24,6% 4,99 10,3% 15,99 14,8Y 19,09 15,5 19,6% 19,4
Other non-active 4,4% 4,89 1,4% 2,8 2,5% 8,2 2,8% 3,2 2,5% 6,59 2,1% 2,89
LYiSNWPASHGSR LISNE2Y Qa8 SRdzOF GA2y f S@St

Never or primary 5,8 10,79 9,9 10,6 7,3 3,6 10,2 10,6 10,5 14,6% 12,59 10,4
Lower secondary 7,59 8,3% 6,59 9,4 11,29 6,8 13,09 10,9 10,79 19,1 8,5% 9,6
Higher secondary 26,4 33,79 33,5 30,79 31,4 35,99 30,6 29,4 35,6 30,8% 30,3% 31,0¢
College 35,59 32,2% 35,49 31,79 38,89 39,19 32,49 34,7 30,59 24,5 36,3% 33,3
University 23,2 14,69 14,5 17,4y 10,3 14,69 13,0¢ 14,1 12,2 8,1% 12,09 15,0
MRI

Interviewed person is MRI

Interviewed person is not MRI

Number of people in the household

1 person 12,89 10,3% 15,19 14,49 21,29 4,6 10,19 8,6 8,59 7,4 9,29 9,6
2 persons 25,9 24,69 25,1 18,1 30,9 31,3 21,6 22,2 18,7 27,9% 20,29 22,4
3 persons 21,89 23,7% 22,59 22,49 25,59 30,89 23,99 25,3 23,69 20,0 27,3% 23,4
4 persons 19,6 21,29 25,0 19,9 12,9 12,6 23,9 23,6 25,3 21,3% 23,69 23,1
5 and more 19,8Y 20,2% 12,3% 25,19 9,4Y 20,89 20,59 20,3 23,99 23,5 19,8% 21,5
oim IVIEUIETOIII NOV. ZULU - I'\ETII ZUL.




